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What we’ll cover today:

What is News?

Who is your primary Audience? 

Who is your secondary Audience?

How to pitch to the newsmedia

Having your own media following

When to foster debate
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News test:

Is it fresh information?

Does it touch the lives of many 

people? 

Does it have drama?

Can you mention any names?

Don’t assume you’re interesting





PRIMARY AUDIENCE



Who is my primary audience?

Who do you want to read this news the 

most?

What context makes them so important 

to you? 

What media do they engage with?

What is your primary audience looking 

for?



Example: unicef



Who is my secondary audience?

Who is also affected by your news, but 

weren’t your priority audience?

How might they be affected? 

What influence could this have on my 

primary audience?

It’s news now, but out there in the 

mediasphere forever, reaching anyone



Example: unicef



PITCHING TO MEDIA



News? Check. Audience? Check. => 

Which media outlet also targets your primary 
audience?

Which journalist covers issues related to your 
news? 

Is your news good enough to pitch exclusively?

Error free Email with follow up Phonecall

Respect the deadline!

The copy ALWAYS in Microsoft Word and 
images separate, highest res



Still need 

to know 

what 

makes a 

good 

press 

release?



Top tips for a press statement:

Use a template – create your own

Head your email MEDIA RELEASE

Use your Headline wisely

Prioritise the first paragraph with key messages

Use quotes

Provide images – video content even

Keep it tight and compelling

Make sure there are no mistakes

BCC your media contact list!!!

Attach as a Word doc AND paste into body of email



HAVING A 

GOOD MEDIA 

FOLLOWING



Deploy your followers, Amplify your news:

Promote your links with a call to action

Set a schedule of posts

Tailor your newsposts to serve your 

platform’s purpose

Use hashtags



FOSTERING DEBATE



When your news sits inside a public 

debate:

The issue is complex and situates 
audiences in conflict of interest 
already

Your news provides an example

An opportunity to collaborate with 
stakeholders

You can’t control how a debate will 
go, so coalition MUST be strong
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